It’s All in the Presentation (July 13, 2011) by Jim Crosby
Never once did we try to win you with flattery, as you very well know.  And God is our witness, we were not just pretending to be your friends so you would give us money.  And as for praise, we have never asked for it from you or anyone else.   

 1 Thessalonians 2:5-6

“It ‘s all in the presentation.”  Ever heard that statement before?  Basically it means the way something appears will go a long way toward it’s being accepted.  
Wikipedia says: ”Presentation is the practice of showing and explaining the content of a topic to an audience or learner.  Presentations come in nearly as many forms as there are life situations.”

Wiki goes on to say that there are three basic purposes for giving oral presentations;


1. To Inform


2. To Persuade


3. To Build Goodwill

There.  That’s a start for us.  Let’s consider the fact that we are always selling in life.  Now there are people out there who hate “sales.”  They would rather be horse-whipped than to have to sell somebody something.  They would not be caught in any situation where they had to sell things like…insurance, real estate, books, a political candidate’s qualifications, a service, or even girl scout cookies... whatever.
That’s fine.  There are plenty of folks who do very welling selling things. Not everybody was cut out to fill those roles.

But, what those anti-sales fanatics fail to realize is everyone is constantly selling.  Even if you don’t do it as a career calling, you still have to sell others on things everyday.

If you want to stay home and read a book and your wife or husband wants to go to a movie.  You must persuade that person that the benefits of staying at home that evening out-weigh those of going to a movie.  How you present that idea will go a long way to getting your way in that situation.  I have to be careful here.  Don’t want to give away any trade secrets I might need to use with the Lovely Susette. (
A teenager who wants the family car and says: “Dad, I’m taking the car tonight.  I’ve got a date” will have less success than one who says:  “Dad.  I have a special date tonight and I’d really like to make a good impression.  Would it be OK if I borrowed the car for a few hours.”  That second example is more likely to win out because of the way the idea was presented.
But, winning presentations are not limited to verbal ones. Attractive visual presentations are equally if not more important at times.  This goes for food as well.
“How food is plated or arranged on the plate and garnished, figures deeply in one’s reaction to it.”  It even affects how we think the food tastes,” says the “How to Cook Gourmet” website. 

In explaining further, the web site says:  “A plate of food is like a painting, and the rim of the plate is the frame.  This does not mean that you have to spend as much time arranging the plate as Rembrandt did painting a portrait, but it does mean that you need to think a little like an artist and strive for a pleasing arrangement.”

As an interior designer who works with bother residential and commercial clients The Lovely Susette understands the importance of presentation.  She says, “a  2x4 black and white rendering of a product will make a less favorable impression than showing a full color photo of the same thing.”

The Apostle Paul knew a little about making a presentation as well and how to give it the best shot at being successful.   He wrote to the church at Thessalonica to remind them of how the Gospel message had been presented when he had visited them.

The church was only two or three years old when he wrote the letter.  The NLT Bible describes the situation this way;  “In trying to persuade people, we may be tempted to alter our position just enough to make our message more palatable or to use flattery or praise. Paul never changed his message to make it more acceptable, but he did tailor his methods to each audience.  Although our presentation must be altered to be appropriate to the situation, the truth of the Good News must never be compromised.” 
So, Paul never buttered up his audience.  But, he did make some adjustments to enable his presentations to be more attractive. He pointed to “gentleness and caring” as parts of his presentation that were attractive to the hearer.  This is not to say he didn’t pull out the hammer when necessary.

But, with a young church he realized that a kinder, gentler approach would work better.  They were just finding their way and he wanted to do all he could to encourage them without compromising the principles that undergirded his message.  Part of that came from knowing his audience.

Presentation is simply a way of persuading.  If you don’t care whether you persuade a listener or viewer then you wouldn’t be presenting the idea you want considered in the first place.  But, since you do want to win over the other person or audience to your way of thinking on a subject it is wise to put in some time studying who they are and what they are all about.

One of the keys to making a good presentation is usually to keep it simple.  Getting lost in excess verbiage or complicated propositions will generally lose folks and damage the prospects for having them buy into it.
So keep in mind that it doesn’t matter how good your idea or product is.  No matter how passionate you are about it.  You must make it look as good to the listener or viewer as you can.  To do this remember.  

“It’s all in the presentation.”

 Prayer:  Lord help us to present well, those positive ideas you send our way.  Amen!
***author’s note:  Keep in mind the theme of this devotion and make your presentations attractive verbally and visually.

